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For the 12 months ending September 30, 2020:

ICMC 
Review of Finances
Fiscal Year Ended 9/30/20

ASSETS

Cash, CD Investments & Cash Equivalent $3,931,940   

Fixed Assets $1,807   

Other Current Assets $23,026   

Total Assets $3,956,773   

LIABILITIES

Accounts Payable $219,172   

Payable to ISA $186,187   

Research Grant Payable $67,626   

Total Liabilities $472,985   

Unrestricted Net Assets $3,483,788   

Total Liabilities & Unrestricted Net Assets $3,956,773   

REVENUE

Assessments $4,021,370   

First Purchaser Handling Fees $(110,738)

Refunds $(230,345)

Net Assessment Revenue $3,680,287   

Interest Income $27,732   

Other Income $14,504   

Total Checkoff Revenue $3,722,523    

EXPENSES

Initiatives

Total Checkoff Expenses $3,063,181    

Net Assets, Beginning of Year $2,824,446    

Change in Net Assets $659,342    

Net Assets, End of Year $3,483,788     

Funded with Indiana corn checkoff dollars.

incorn.org

FINANCIALS

Education & Training, 
$90,482  

Legacy Programs,
$50,000 

NCGA, $567,000 

Communication &  
Marketing, $371,117  

Production & Environment, 
$318,674  

Livestock,  
$273,281  

Grain Marketing, 
$328,988 

Organization & 
Board Management, 

$241,150 

New Uses, $12,287  
Public Affairs, 

$209,021

Ethanol, $373,400

Administration, $227,781 

BOARD OF DIRECTORS 

The Indiana Corn Marketing Council Board of Directors is 
made up of 17 unpaid, volunteer farmer leaders who make 
decisions about how checkoff funds are used.

Indiana Corn Marketing Council Board of Directors:

Joshua Miller 
President

JR Roesner 
Vice President

Jacob Walker 
Secretary

Sarah Delbecq 
Treasurer

Paul Hodgen 
Demand Chair 

David Ring 
Supply Chair

EXECUTIVE COMMITTEE

John Adam Jr.

Mike Beard

Matt Brandyberry 

Natasha Cox

Tim Gauck 

Jeff Gormong 

Adam Howell 

Denny Maple

Christian Rosen

Luke Schnitker 

Kelly Whiteman 
Snipes 

BOARD OF DIRECTORS

THE CORN CHECKOFF CANNOT ENGAGE  

IN POLITICAL ADVOCACY   

Federal law prohibits the use of checkoff funds for policy 
or lobbying efforts. A completely separate membership 
organization, the Indiana Corn Growers Association (ICGA), 
engages in policy activities for Indiana corn farmers. 

To learn more about ICGA, a separate entity, visit 
www.incorn.org.  Also, stay up to date on the latest 
membership and policy information at @Indiana_Corn on 
Twitter or Indiana Corn Growers Association on Facebook.
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ETHANOL

ICMC is working to generate demand for ethanol through initiatives like partnering 
with auto makers to develop engines that use higher ethanol blends and working 
with ethanol industry organizations to incorporate Indiana E85 and E15 locations 
on the popular consumer travel app, Gas Buddy.

Fast Fact: 70+ Indiana retail fuel locations offer E85 or E15 as a result of ICMC’s 
retailer grant program. (EIA 2017).

LIVESTOCK

ICMC has increased livestock and meat exports by building partnerships with US 
Meat Export Federation and USA Poultry and Egg Export Council.

Fast Fact: Without red meat exports, Indiana farmers would have lost $374 million 
in corn revenue in 2019. (US Meat Federation 2020 report. State corn production @ 
$0.46/bushel of Avg price $3.75/bushel)

GRAIN MARKETING AND INFRASTRUCTURE 

Together with Rural Crossroads Advisory Council, ICMC helps bring together 
rural transportation stakeholders and provide information, conduct research and 
promote rural infrastructure improvements.

Fast Fact: Maintaining our roads, bridges and riverways is crucial to 
transportation of corn from the Midwest to the Gulf. Each year, 53% of corn 
exports leave the United States from the Mississippi River Gulf.

EXPORTS

Over the past year, ISA & ICMC have hosted over 10 international trade teams 
virtually including Korea, Japan, Vietnam, Taiwan, and Mexico and participated in 
several virtual conferences resulting in positive business relationships.

Fast Fact: Taiwan committed to purchase 197 million bushels of U.S. corn by 
2021 – that’s about 20% of Indiana’s total production as a result of a recent visit.

NEW USE INNOVATION

ICMC helps drive demand for Indiana corn by continually looking for new and 
innovative ways corn can be utilized.

Fast Fact: The creation of products like cornstarch plastics, improved ethanol 
blends, and bio-based chemicals is made possible thanks to checkoff funds. 

PRODUCTION AND RESEARCH

ICMC funds research focused on improving  production practices that help 
Indiana’s corn farmers grow more with fewer inputs and improve on-farm 
profitability.

Fast Fact: Since 2016, an ICMC endowment with the Purdue Corn and Soybean 
Innovation Center has resulted in 4 innovative research projects.

ENVIRONMENTAL PROGRAMS

ICMC supports the development of tools, programs and incentives to enhance 
soil health and reduce impacts on water quality through the Indiana Ag Nutrient 
Alliance (IANA). ICMC also continues to improve environmental practices through 
programs such as Infield Advantage and the Upper White Cover Crop program.

Fast Fact: As a result of these programs, over 4,000 crop acres have been placed 
into trials to reduce erosion and nutrient runoff in a critical drinking watershed.
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Although 2020 offered new and different challenges, once again Indiana farmers proved the ability 
to produce a bountiful crop. With the health concerns caused by COVID-19 canceling events, 
complicating business, and developing worries in isolation, Hoosier corn growers were steadfast in 
producing high yields and a near-record crop.

The Indiana Corn Marketing Council farmer leaders who direct the checkoff funds also enjoyed a 
productive year. The primary task for 2020 was writing a new, three-year strategic plan. The purpose 
of this plan is to guide the ICMC board of directors and staff when making budget and program 
decisions. After months of discussions and negotiations, the ICMC strategic plan was built on four 
primary focus areas. These are:

Market Development – Working with partners to boost demand for soybean oil and meal.

Sustainability – Balancing the benefits of environmental, community and economic sustainability.

Value Creation – Finding new uses and new markets for soybeans.

Producer Engagement – Involving Indiana’s farmers in the checkoff’s programs.

In Market Development, expanding the opportunities for Hoosier motorists to use corn-based ethanol 
has been a long-standing goal for ICMC. Since 2014, more than 70 Indiana retail fuel locations now 
offer E85 (an 85 percent blend of ethanol with gasoline) or E15 as a result of the checkoff’s retailer 
grant program. The goal is to exceed the 10 percent ethanol blend wall; and at present, the blend is at 
10.35 percent. Ethanol-specific messages reached more than 2 million consumers through state and 
national partnerships. Helping to develop foreign markets is important, too. Through ICMC’s national 
partnership with US Grains Council and ongoing relationship building, Taiwan agreed to buy 197 
million bushels of US corn before the end of 2021.  

In Sustainability, ICMC continued the INField Advantage Program, on-farm trial opportunities to help 
collect data, optimize decisions, and benefit the farm’s bottom line. ICMC also partnered with several 
organizations to start the new Upper White Cover Crop program. ICMC’s endowment with the Purdue 
Corn and Soybean Innovation Center has resulted in 4 innovative research projects since 2016.

In Value Creation, ICMC continually looks for innovative new ways to use corn, such as replacing 
petroleum-based products.

In Producer Engagement, ICMC supported Ag Day programs, and farm events throughout Indiana by 
donating thousands of educational books to Indiana students.

These plans and programs create a strong ROI, or Return on Indiana, for all Hoosiers – not just Indiana 
corn farmers. These projects help Hoosier communities to be more efficient and healthier going 
forward. Truly, it is part of a greater national effort.

Please take the time to learn more about how Hoosier farmers are proving a greater Return on Indiana 
for themselves and their neighbors.

Thank you,
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Courtney Kingery 

Chief Executive Officer  
Indiana Corn Marketing Council 

Joshua Miller

President 
Indiana Corn Marketing Council




